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WD 1. MHZEXRE S

ATVAEEEERMNEEXR RELANBERERXR, ERXFE

MEHRR. BHEBXABARENETE. MRAESARBME

RERMEEMRX , ENVEXEBFAEREN  ERNTHELRET,

EMEBXANETEE :

HEXZA : because , for, as, since, as a result of, so that,

therefore, thus, hence, consequently, attribute... to...5;

ELE k<% : but , however, on the contrary, by contrast, rather

than, as... as, like, similar, parallel ;

245 x 2 : for example, for instance, like, such as, and so on,

that is &,



[51]

As diners thirst for leading brands, bottlers and restaurateurs

salivate (EE) over the profits. A restaurant's typical mark-up on

wine is 100 to 150 percent, whereas on bottled water it's often 300

to 500 percent. But since water is much cheaper than wine, and

many of the fancier brands aren't available in stores, most diners

don't notice or care.

As a result, some restaurants are turning up the pressure to

sell bottled water. According to an article in The Wall Street

Journal, some of the more shameless tactics include placing

attractive bottles on the table for a visual sell, listing brands on the

menu without prices, and pouring bottled water without even



asking the diners if they want it. Q: Why are some restaurants

turning up the pressure to sell bottled water?

[2006.12/T60]

A) Bottled water brings in huge profits.

B) Competition from the wine industry is intense.

C) Most diners find bottled water affordable.

D) Bottled water satisfies diners' desire to be fashionable.

[##] NB B why AIRIAX ZERERHEZERXR | R

XHAEEERRERRZNESH. L X5 2 BBFF LM As a result 2

RAARKANETH RPBEEREXRNRERTE LXHRE, £

MREBEESREKNAEEKR  BRTKLBEESRS , S H

AR BEEFERTE AUAAEE R LETRET,ERMR
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[512]

As we have seen, the focus of medical care in our society has

been shifting from curing disease, to preventing disease-especially

in terms of changing our many unhealthy behaviors, such as poor

eating habits, smoking, and failure to exercise.

Q: Today medial care is placing more stress on

[2006.12/T62]

A) keeping people in a healthy physical condition

B) monitoring patients' body functions



C) removing people's bad living habits

D) ensuring people's psychological well-being

[#8 47 ] £ X FFLH focus S B Y stress NE XA I ABE

RFrE. ARNEITSREHRIRK[RFFS |, X focus i th3#E —HHYER

E L Et , ABERNMEETRTSHEHAR | L8 changing our

many unhealthy behaviors 51£5 C W& R , BHLLAJ#HEED C

NAEBER, [EF=R:C]

WMEWIT 3 FEARUTERE

NFEBRXAFEET R THINEREDD  XEERCEERPILRN

B, EEENNY A FEEXNETHR B RAEIREZX

Y 7 2 IE W,

[513]



Arthur yon Wiesenberger, who carries the title Water Master,

is one of the few water critics in North America. As a boy, he spent

time in the larger cities of Italy, France and Switzerland, where

bottled water is consumed daily. Even then, he kept a water

journal, noting the brands he liked best. “My dog could tell the

difference between bottled and tap water,” he says.

Q: By saying “My dog could tell the difference between bottled

and tap water”, von Wiesenberger wants to convey the message

that

[2006.12/T58]

A) plain tap water is certainly unfit for drinking

B) bottled water is clearly superior to tap water



C) bottled water often appeals more to dogs' taste

D) dogs can usually detect a fine difference in taste

[##47] BB P dog A2 N T 5@ AR K B RKHY X 5I1R B

£, NZANERBEBFINENS dog BX. AMNIED C M D T2£R

AKX mydogcould tell WREZEE  HRARREWHER , T2 ZF

AHERR., [BZ : B]

eIt 4. IRIPIESOR R ) SO R i

EATEFERMRE , —HEEFRERE , 58K ,

MRBERXHAIRER  NEGHTRANAEN A RER, 5l —H&
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[514]

... Others expected people to lie more in face-to-face

exchanges because we are most practiced at that form of

communication.

But Hancock says it is also crucial whether a conversation is

being recorded and could be reread, and whether it occurs in real

time. People appear to be afraid to lie when they know the

communication could later be

used to hold them to account, he says. This is why fewer lies

appear in e-

mail than on the phone.



Q: According to the passage, why are people more likely to

tell the truth

through certain media of communication? [2006,6/T59]

A) They are afraid of leaving behind traces of their lies.

B) They believe that honesty is the best policy.

C) They tend to be relaxed when using those media.

D) They are most practiced at those forms of communication.

[#EAT]EB B M C WEEHRERIER FH Lol AE ST HERR.

ET D BY EXERARURENGHAR , Xa 0] BURE R R
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[ 5]

At 19, when | began studying astrophysics, it did not bother

me in the least to be the only woman in the classroom. But while

earning my Ph.D. at MIT and then as a post-doctor doing space

research, the issue started to bother me. My every achievement-

jobs, research papers, awards-was viewed through the lens of

gender (1 5l) politics. So were my failures. Sometimes, when |

was pushed into an argument on left brain versus (#8XJ F) right



brain, or nature versus nurture (33 8), | would instantly fight

fiercely on my behalf and all womankind.

Q: What did the author constantly fight against while doing her

Ph.D. and post-doctoral research? [2007.6/T59]

A) Widespread misconceptions about nature and nurture.

B) People's stereotyped attitude towards female scientists.

C) Unfair accusations from both inside and outside her circle.

D) Lack of confidence in succeeding in space science.

[#47] ESORBEM—AEEESETHAX B IENHER

BATTE, X ARBEAESRINBN. EXERXFRE2ER M

BRI EMATUAMEXENETSERKA FRERTX , BREXN E

ATRIEIRT FREE A PIET B S ZFBRARZY H stereotyped



attitude towards female Xt “M BB MM 55 —Fp R, X8 | BIEEM]

BEERMEUEN UETXEEE , MAIUBERT B BAFESR.

WAL 6: HiBRIE
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[ 6]

Trying to criticize writing on the fly is possibly the single

greatest barrier to writing that most of us encounter. If you are

listening to that 5th grade English teacher correct your grammar



while you are trying to capture a fleeting (FH£\ BN #Y) thought, the

thought will die. If you capture the fleeting thought and simply

share it with the world in raw form, no one is likely to understand.

You must learn to create first and then criticize if you want to make

writing the tool for thinking that it is.

The practice that can help you past your learned bad habits of

trying to edit as you write" is what Elbow calls "free writing". In free

writing, the objective is to get words down on paper non-stop,

usually for 15-20 minutes. No stopping, no going back, no

criticizing. The goal is to get the words flowing. As the words begin

to flow, the ideas will come out from the shadows and let

themselves be captured on your notepad or your screen.



Q: What prevents people from writing on is

[2007.6/T63]

A) putting their ideas in raw form

B) trying to capture fleeting thoughts

C) attempting to edit as they write

D) ignoring grammatical soundness

[T ] BB THAREERE FERSOELEN AT M

EMANF, UL A, B, D &= free writin9 I 52 # N iZ Y. o 5w
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[f51 6] A) The woman is driving too fast.

B) The woman is driving at a low speed.

C) The woman has broken a traffic rule.

D) The woman has parked her car in a wrong place.

[5#] M: This is a one-way street. Didn't you see the sign?

W : sorry.1 didn't.

Q : What do we learn from the conversation? [1999.6/T9]

[#47] & CEMAFERRREZ CEBEAND UL HEK
A.D, IR B IEF RIBARERE(ENETEREBEFT2SIRMAAL
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[#1 7] A)The marl admires the woman's talent in writing.

B)The woman took a lot of pictures at the contest.

C) The woman is a photographer.

D) The man is fond of traveling.

[FZF]1W :1 won the first prize in the National Writing Contest and

I got this camera as an award.

M : It's a good camera! You can take it when you travel.l had no

idea you were a marvelous writer.

Q : What do we learn from the conversation? [2007.6/T12]

[#] BRR A BLHBTHNERRRRBIXABNER , H
BEAT DA BT B Rk ABTRMLZ LW BEA4”, FiBME B, C
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FHI , TR HEER. A, D #Bi% 5B £ 89038 (K 8817 admire ,fond) , F
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[/5] 8] A)The mall has never seen the woman before.

B)The two speakers work.for the same company.

C)The two speakers work on the same floor.

D)The woman is interested in market research.

[2#7] B, C MIIEEMLL , B K EFEBR The two speakers , H

RIBEH R worke TESHM , BELEBLEBRANER,

[%3Z] M : Nice weather , isn't it? Oh , I've seen you around the

office , but I don't think we've met.I am Henry Smith.l1 work.in the

Market Research Section.



W : Nice to meet you, Henry.I am Helen Grant.I am in the

Advertising Section on the ninth floor.

Q : What can we infer from the conversation? [2006.6/T17]

[#47] ZER AN B, XEBMRAELTNE , BLEIEIREZHK
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[5]9] A)The girls got on weft with each other,

B)It's understandable that girls don't get along.

C)She was angry with the other young stars.

D)The girls lacked the courage to fight. [2006.6/T11]

[247] AMD &SRB, ZERRAEBREF -1

[X&F] M : What would it be like working with those young stars?



W It was a great group. I always got mad when people said that we

didn't get along , just because we were sin.There was never a fight.We

had a great time.

Q : What does the woman mean?

[@i] TERFLEIHZETT JRBTR. BT, UL A,

BB 7 BEFENRATARESR

O EB AR MRFE - ARBERNER ERRAEETH—.

[ 10] A) Most students would like to work for a newspaper.

B) Most students find a job by reading advertisements.

C) Most students find it hard to get a job after they graduate.

D) Most students don't want jobs advertised in the newspapers.

[247] B. DABIREMER , ERRAERESTZ—,



[&F] M : How do most students find a job after they graduate?

W : They usually look for a job by searching the want-ads in the

newspapers.

Q : What does the woman mean? [2005.1/T5]

[#47] BEHN B. W TF B LA KSHFLEN fFRMMEK
B TERY BM D4 T EHFHERNEIE, BIER RN F B.D
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ERATHH,
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[$5] 11] A)Tony should continue taking the course.

B)She approves of Tony's decision.

C)Tony call choose another science course.

D)She can't meet Tony so early in the morning.

[247] &I A EB1EAZE should , EH,

[FZF]IM :I'm going to drop my Information-science class.It means

too early in the mornin9.

W : Is that really a good reason to drop the class , Tony?



Q : What does the woman mean? [2005.1/T2]

[#E#T] ZFRN A, Tony FTH drop(F18)—11ZhR AN ERAR. M
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Tony MIZ#EEREBRZXR B A EFM B tHix. AZEAH
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